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Evaluate Your Target Market 
 

The first step in advertising is understanding the market you are trying to reach.  
There is a big difference between middle-class teenagers and single-parent families.  
Different groups are exposed to different forms of media.  Therefore, it is crucial 
to consider all factors when determining which forms of media will be the most 
effective for your business.   
  
Demographics: Basic qualities and characteristics of your target market   

• Age group    
• Geographical Area   
• Gender 
• Income Level 
• Usage patterns 
• Culture 
• Employment 
• Industry 
• Marital Status 

 
Psychographics: Emotional and behavioral qualities of your target market 

• Psychology 
• Emotions 
• Rationales 
• Buying Histories 
• Values 

 
 
Create the perfect customer! Conduct market research among your current client 
base, potential clients and clients of other similar products.  
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Tips & Tools for advertising with 
different forms of media 

 
TELEVISION 

 
Advantages Disadvantages 

 
1) Impact 1) Cost 
2) Mass Coverage 2) Boredom 
3) Repetition 3) Distrust 
4) Prestige  4) Wide Audience 

 
Tips for Television Advertising 

 
! Tell a story with your pictures 

 
! Grab the viewer�s attention in the first five seconds 

 
! Don�t make your commercial complicated 

 
! Repetition builds retention 

 
! Show people, not things 

 
! Show the benefit of the product/service 
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RADIO 
 

Advantages Disadvantages 
 

1) Immediacy 1) Fragmentation 
2) Flexibility 2) Lack of Permanence 
3) Audience Selectivity 
4) Mobility 

 
Tips for Radio Advertising 

 
! Stretch the listener�s imagination 

 
! Communicate one idea 

 
! Grab your audience right away 

 
! Keep jingles simple 

 
! Ask listeners to take action 

 
! Consider using radio personalities 

 
! Refresh your commercials often 

 
! Special promotions 

 
! Evaluate radio commercials by listening, not reading 
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Internet 
 

Advantages Disadvantages 
 

1) Economical 1) Life span two weeks or less 
2) Reaches thousands  2) Click through rates are low 
3) Tracking capabilities 3) Annoying to Web site visitors 
4) Increases Web site exposure  

 
 

Tips for Internet Advertising 

 
! Create Urgency in your banner ad 

 
! Place banner at top of page or upper left corner 

 
! Banner ads should specify �Click Here� or �Enter� 

 
! Use colors that are consistent with the Web site 

 
! Don�t use a lot of text your banner ad (less than 6 words) 

 
! Be specific about your benefits 

 
! Link your banner ad to your Web site (or appropriate Web site page) 

 
! It is a good idea to include your company logo and/or Web site address 

 
! Banners should either be .GIF or .JPG, animated, and no more than 15KB in size 

 
! Use an irresistible headline in your banner (i.e., �FREE!�) 

 
! Blue border around your banner (increases click throughs) 

 
 For more information about effective eMarketing, visit 
http://www.emarketinganswers.com 

 

 
 
 
 
 
 



 6

Newspaper 
 

Advantages 
 

Disadvantages 

1) Flexibility 1) Short Life 
2) Community Prestige 2) Quick Impression 
3) Intense Coverage  3) Reproduction 
4) Reader Controls Exposure 
5) Relatively Inexpensive 

 
Tips for Newspaper Advertising 

 
 
! Use a simple message 

 
! Grab the reader�s attention 

 
! Communicate the benefit(s) 

 
! Use simple layouts 

 
! Use color  

 
! Use graphics & images 

 
! Hire a graphic designer 

 
! Place ad in section of newspaper that reaches your target market 
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OUTDOOR ADVERTISING 
 

Advantages Disadvantages 
 

1) Lowest cost per million (CPM) of any 
media.  Message is easy to comprehend. 

1) Complexity 

2) Repetition 2) Environment 

 
 

Tips for Outdoor Advertising 
 

! Use a simple message 
 
! Grab the reader�s attention 

 
! Communicate the benefit(s) 

 
! Use simple layouts 

 
! Use color  

 
! Use graphics & images 

 
! Hire a graphic designer 

 
! Secure a site that is highly traveled by commuters 
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DIRECT MAIL 
 

Advantages Disadvantages 
 

1) Selectivity 1) Cost 
2) Intensive Coverage 2) Mailing List 
3) Speed 3) Attention 
4) Flexible Format 
5) Information 
6) Personal 

 
 

Tips for Direct Mail 
 

! Consider your image  
 
! Build campaigns, not commercials 

 
! Purchase a mailing list that fits your target market 
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Public Service Announcements 
 

What is a public service announcement (PSA)? 
 

PSAs are ads that appear for free, for non-profit organizations, in 
either print or broadcast mediums.  Similar to press releases, they can 
help organizations in establishing and sustaining their identity among 
many different audience types.  However, press releases and public 
service announcements differ in that releases are used for public 
relations purposes and PSAs are mainly used as advertisements.  Be 
sure to follow the rules that apply to paid-for advertising.  Remember, 
PSAs are asking for a �free ride,� so be as helpful and considerate as 
possible. 
 
 

 
 

 
Tips for PSAs 

 
! Submit your announcement in writing, preferably typewritten, at least 

two to three weeks in advance. 
 
! Follow general rules for writing a press release (Refer to pages 13-

14 for more info) 
 
! Include the basics in your announcement: 

 
-Who?    -Why? 
-Where?   -Contact person 
-What?   -Phone number 
-When?   -How much? 
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General Advertising Tips 
 
 
# Don�t be afraid of long captions, but don�t be negative 
 
# Use an attention-getting illustration 

 
# Photographs are better than illustrations or graphics 

 
# Use �before and after� pictures/images 
 
# Always use a caption with a photograph 

 
# Use testimonials 

 
# Avoid jargon 

 
# Make your copy easy to read 

 
# Ask to see your ad in the form in which it will appear 

 
# Use a single advertising format 

 
# In promotional ads, sell the promotion first 

 
# Coupons 

 
# Treat each ad as if it�s the only ad you�re running   
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 �A.I.D.B.A.� 
The Formula for effective advertising 

 
Attention�  
Whether you�re using print, radio or television, it�s crucial to grab 
your audience�s attention immediately!  Interesting graphics and 
headlines, catchy jingles and startling statistics are only a few of the 
many attention-getters used in advertising.   

 
Interest� 
Once you�ve lured your audience, it�s time to heighten their interest.  
Make your statements flow naturally from your attention-getter.  
Expand on the message you are trying to get across to peek their 
interest.   
 
Desire� 
Next, talk about why your product/service is desirable.  Why is it 
needed and how it will benefit the consumer?   

 
Believability� 
Make the audience trust Your message.  Be direct, concrete and 
specific with the facts.  If you don�t support you�re message, chances 
are that your audience won�t trust your product/service. 

 
Action� 
This is the bottom line.  Ask your audience to take action and tell them 
how to do it.  Do you want them to volunteer their time or money to 
your cause?  Buy your product or service?  Consider your business for 
their needs in the future?  Support local programs?  Tell them!  If there 
is no suggestion for action, your ad will be wasted. 
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Saving Money   

What Every Small Business Should Know 
 
# Stretch your advertising dollars� Don�t constantly change 

your advertisements.  If the ad is still working well for you let it 
be. 

 
# Arrange trades� Perhaps you will be able to arrange for free or 

discounted advertising with your local newspaper or broadcast 
stations in exchange for some of your products or services.   

 
# Co-op advertising� Companies may offer smaller businesses cash 

back for mentioning the name of their products in ads.   
 
# P.I./P.O.  (Per inquiry/per order)� This is an agreement with 

different forms of media to let you advertise for free.  In return, 
they will receive a percentage of your profits generated from 
their advertising.   

 
# Free market research� Ask questions! If you are seeking feedback 

to improve your business, this is one of the best methods of 
discovering the needs of your customers. 

 
# Printing discounts� Talk to your printer about opportunities.  

 
# Radio and television rates� Rates can usually be negotiated 

(prime time is the only exception to this rule).  Find out if your ad 
can be used to fill unsold airtime for a discounted rate.   

 
# Length of ad� Research has shown that on-the-air, a 30-second ad 

can be just as effective as a 60-second ad and will save you a 
great deal of money.  This also applies to print advertising.  
Remember that repetition is the key to retention. 

 
# Professional production� Don�t try to save money by having the 

newspaper or other medium design your ads.  Cheap-looking ads 
give your business a cheap image.   

 
# Magazine advertising� Like radio and television, magazines have 

advertising space that they need to sell, otherwise it will be lost 
forever.  Last minute advertising will save you money!   

 
# In-house advertising� Invest in hiring a graphic designer. You will 

save a great deal of money and your ad will be created exactly 
the way you want it.  

 
# Saving money with TV production� Start out with well-written 

scripts and have rehearsal sessions in advance.  By being 
prepared, you will be able to cut down on those costs and 
produce a quality commercial for under $1,000. 
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Press releases 

 
Writing effective press releases 

 
A press release is a concise, enlightening document that informs the 
media of your latest product, service or newsworthy element 
(corporate partnership, grand opening, new staff or leadership etc.). 
The key ingredient to a successful press release is its timeliness and 
newsworthiness.  
 
# Identify your organization at the top of the press release�s first 

page 
# Identify a contact person with phone, email and address 
# Date your release and include �For Immediate Release� 
# Refer to Associated Press for writing guidelines 
# Answer �Who, What, When, Why and How� 
# Emphasize the most important information in the first two 

paragraphs 
# Use a summary lead in the first two sentences (25 words or less) 
# Be accurate on All facts 
# Be Specific 
# Do not editorialize or advocate a viewpoint 
# Paragraphs should be less than 5 to 6 lines each 
#  Center �###� or �-30-� at the end of all press releases 
# Press releases should be no more than 2 pages, preferably one 

page 
# Use a headline 
# Grammar, spelling and typing should be perfect 
# Make sure your release is timely 
# Post your press release to your Web site 
# Include relevant photos/images/logos 
# A short fact sheet may be attached as a 2nd page document 
# Be available when the media calls you! 
# Never use first person in your copy  

 
Consider utilizing low cost news wire services such as: 
http://www.internetwire.com OR 
http://www.prweb.com  
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Sample Press Release 
 

for a sample press release, Go to 
http://www.fcchamber.org/data/SamplePressRelease.pdf 
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What Makes News? 
 

It�s difficult to clearly define what is considered newsworthy and 
what is not.  Audiences vary, which makes it important to familiarize 
yourself with the individual markets served by the media. 
 
Sometimes, the determining factor will have nothing to do with 
newsworthiness, but will simply be the amount of space or time 
available on a given day. 
 
Subjective considerations aside, there is one category of press 
releases that will almost never get into print or go on the air ��puff 
pieces.�  A �puff piece� is a release filled with promotional language 
and unsubstantiated claims about the company and its products and 
services. 
 
There are times, however, when it�s perfectly acceptable to �toot your 
own horn:� when your company is being recognized for outstanding 
work, etc. 
 
Topics generally considered newsworthy: 
$ Plant or office expansion   
$ Results of a poll or survey 
$ New branch office       
$ Company anniversary 
$ New equipment      
$ New invention or discovery 
$ Grand opening      
$ Relocation 
$ New product line      
$ Trade show participation 
$ Awards received or conferred    
$ Financial results 
$ Staff promotions and appointments   
$ Industry recognition 
$ Committee or board appointments   
$ Change of ownership 
$ Mergers, acquisitions, affiliations    
$ Event sponsorship 
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Resource & Media Directory 
 

For an up-to-date and comprehensive Resource & Media Directory, visit 
http://www.fcchamber.org/data/Resources&MediaGuide.pdf 
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Chamber�s Online Press Page 
 

Visit the Chamber�s comprehensive online Press Page. Go to 
www.fortcollinschamber.com and click on the Press Page link  

 
• Post a Press Release 

• View Chamber Releases 
• Access the Media 

 
FREE For Members!!!!! 

 

 
 
 
 
 


